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PROFILE
• Marketing Ops specialist focused on CRM and automation, with direct experience in B2B industrial environments

spanning CRM migration, marketing automation, and commercial performance management.
• Five years of experience in content strategy and performance management, using analytics daily to guide

decision-making.

PROFESSIONAL EXPERIENCE
B2B Marketing Manager, Freelance: J.Lanfranco Fastener Systems Inc.
Sep 2025 – Mar 2026
• Developed email campaigns through Zoho, tracking open rates, adapting content to ICP profiles, and maintaining

MQL lists. Built automations to improve repetitive workflow efficiency, saving time and letting the team focus more
on the customer while updates and messages ran in the background. Used Zoho to design and manage
trade-show-specific landing pages accessed via QR code for interested clients.

• Built the company's first resource hub from scratch (planning, content, competitor research, SEO, and French
translation), housing case studies, white papers, company news, and product catalogues. Result: nearly 800 views
since launch, sales reporting better-informed customers.

• Managed LinkedIn accounts: developing and executing strategy, building dashboards and tracking analytics,
creating content, and translating technical information into infographics and other short-form targeted content. Using
organic content only, LinkedIn followers grew 85% in 5 months.

Marketing and Sales Assistant, Permanent Contract: J.Lanfranco Fastener Systems Inc.
May 2019 – May 2023
• Led a branch-wide CRM migration to Pipedrive: first learning the system before presenting it to management, then

training the team and providing ongoing support through the transition, finding solutions for any reluctance. Result:
improved follow-up times, fewer lost quotes, and full daily adoption reported across the sales team.

• Created digital and traditional content for sales teams and marketing campaigns, including social media posts,
videos, case studies, paid ads, website banners, trade show displays and backdrops, standing banners, catalogues,
magazine ads, and team/event photography. Ensured consistent, recognizable branding across every channel and
format.

• Managed targeted LinkedIn paid campaigns on a $2,000 CAD budget, increasing brand awareness and generating
new prospect lists for the sales team.

EDUCATION
Master in Marketing Management, Omnichannel and Consumer Analytics
POLIMI Graduate School of Management, Italy
Key Courses: Artificial Intelligence (built and interpreted Python regression models, AI-assisted coding, to support
data-driven marketing recommendations), Digital Transformation, CRM Lab, MROI, Marketing Strategy

Honours Bachelor of Arts, European & Russian Studies (Minor in Business)
Carleton University, Ottawa, Canada, 2022

SKILLS
Marketing & Content: Content Strategy, Social Media Marketing, Technical Copywriting, Paid Campaigns
CRM & Automation: HubSpot, Pipedrive, Zoho, Marketing Campaigns, n8n, APIs, Make
Visualization & Reporting: Power BI (DAX, Power Query), Excel, Looker Studio
Data & Languages: GA4, SQL (querying), Python (learning, AI-assisted), Claude Code
Design: Adobe Illustrator, Adobe InDesign, Canva, Figma
Languages: French (DUEF C1), English (Native), Russian (Native)
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